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As the NPCC Business Crime Portfolio Lead, | have the privilege of leading

[ )
our third national business crime week of action. Branded as ‘Safer Safer BUSI ness

Business Action Week', the activity commences on Monday 14t October .

2024 and provides an opportunity for all police forces to highlight their Actlon Week
support for the vital role that businesses play in our local communities

through employment, services and leisure.

In recent years the business community, retail in particular, has

experienced a range of new threats with the prevention of violence 14th OCtObEI‘ tO 20th
against shopworkers now becoming the top priority for many retailers.

As a sector they have invested heavily in technology and security to OCtOber 2024

prevent crime, and we continue to work in partnership to all play our
role.

The role we play in preventing and detecting crime is critical in
maintaining the business community’s confidence.

Assistant Commissioner Paul Betts

NPCC lead for Business Crime and
senior sponsor for the NBCC
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National Business Crime Centre
Supt. Patrick Holdaway

This is the third year the NBCC has run a national week of action to focus on
business crime to support local businesses, employees, and to highlight the
important role that you as businesses play in supporting our local communities.

The week provides national policing with the opportunity to engage with
businesses, better understand the issues and work in collaboration to develop
long term solutions.

We are keen that you as businesses support your local police force during the
week. To assist we have prepared this guide to highlight the week and provide
suggestions as to how you can support the Safer Business Action Week.

The week will be supported by the ShopKind campaign, and we encourage you to
support this by downloading the materials from the NBCC website. Details of how
to do this and other suggestions, including a wide range of guidance materials, are
included in this briefing pack.

Thank you for your support.

SAFER BUSINESS
B ACTION WEEK

nbcc.police.uk ] NATIONAL BUSINESS
m" CRIME CENTRE




Purpose and Objectives of the week:

To put a focus on business crime, raise awareness of the issues
affecting businesses and highlight the existing work taking
place to support businesses

To support the business community by prioritising and tackling
business crime, in particular the Retail Crime Action Plan

To promote collaborative working and strengthen the
relationships between police and the business community

To highlight and celebrate achievements and good news stories
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Focus Areas

The following provides the themes of the week with examples of activity for
each area, but we're keen for each force to be innovative in its approach.

Prevention - To identify and share best practice and provide crime
prevention advice

Intelligence - Use data to identify crime trends, hot spots, prolific
offenders and OCGs

Enforcement - Use a variety of tactics to target high harm and prolific
offenders

Engagement - Be visible and provide reassure to the business
community
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Prevention

Conduct high visibility reassurance patrols in hotspot areas
Provide/deliver bespoke crime prevention guidance

Identify and share your Top 10’ business crime offenders with local police

Provide training to support businesses - e.g. Business Impact Statements, how to
report - links included in this guide

Highlight existing guidance focussed on preventing business crime

Intelligence

Identify opportunities to share information with police and business
partners e.g. new and emerging crime trends, hot spots, crime patterns.

Support briefings to local business community groups e.g. BIDs, BCRPs,
Shopwatch schemes

|dentify new opportunities to increase crime reporting
Use data to identify high harm offenders and new crime threats
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Engagement

Conduct business/store visits

Encourage police drop-in sessions aimed at businesses

Support police briefings to highlight the work you're doing to prevent crime
Look to host a Police/business community roundtable

Liaise with your BID/BCRPs and business crime steering groups

Enforcement

Deploy covert security officers to crime hotspots
Utilise Restorative Justice and other diversionary schemes

Explore opportunities with police to target those that cause businesses
the most harm e.g. prolific/violent shoplifters, aggressive begging and
organised crime groups
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I’'m a BCRP/BID - what can | do to?

Some ideas include:

o Setting your Top 5 offenders,

o Create an e-briefing for publication on your intel system,

« Hold a short intel briefing meeting or even a high visibility street briefing (more on this below)
o Conduct as many member visits as possible,

o Encourage new signs ups to your intel system,

e Loan out trial radios to businesses who are not already members

o Perform radio checks and radio training to encourage confident use of the radio,

o Promote ShopKind using the resources available Shopkind Webpage (nbcc.police.uk)

o Be outand about all day to support your members (and spot those offenders!)
« And remember to share your photos and results!
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https://gbr01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fnbcc.police.uk%2Fbusiness-support%2Fshopkind%2Fshopkind-webpage&data=05%7C02%7Cpatrick.holdaway%40cityoflondon.police.uk%7C085920a53eca462259f108dcab2655d9%7C9386af3d781b4bad85597170be76bad9%7C0%7C0%7C638573428353771902%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=rkc7rwh21Z2ldmGDC7jLwuW9UPRHncwkBIjTj2iU1xQ%3D&reserved=0

Set up a Street briefing

Street Briefings bring extra benefits to your BCRP, and the value offered to your members:

« Shop Staff are more available to attend as only need to leave store for 10-15 minutes

o High visibility shows people that the town is safe

« And shows shoplifters that there is a coordinated approach to preventing crime

o Briefing on up to date, current issues

o BCRPs can create a paper free e-briefing to publish on your intel system, so your members can
access the briefing on their smartphones, securely, during the street briefing.

o Encourage businesses to work more effectively together

o Increase communication

o Increase sense of community amongst your members

« Around of teas/coffees/hot chocolates always helps to encourage attendance! Speak to your local
café/fast food outlet for the possibility of a reduced price or even free drinks for those in
attendance.
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Safe Spaces

What would your staff do if approached by
someone who needed support?

The NBCC has set up Operation Portum, whic
provides guidance and training to business
premises so that they can become a safe
space.

If you want to know more, please visit our
website: Safe Spaces (nbcc.police.uk)

nbcc.police.uk

Creating Safe
Spaces in Retail
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https://nbcc.police.uk/partnerships/safe-spaces

SAFER BUSINESS
ACTION WEEK

SaBA Days with joint patrols,
\p mobile police unit and giveaways
pesfngun=s

SAFER BUSINESS vy _ | ' ":""::' - _ ! Derby City Centre - 17 October
ACTION WEEK N | Vo P

Chesterfield - 20 October

p 38[*?5; #SaBaWeek #Derby #NBCC

Email contact@nbec.police.uk to join the fight against
business crime

SAFER BUSINESS
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SABA WEEK
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Please share your photos
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Safer Business g 1 Ge ek ANY4  The Safer Business Action
Action Days P LgasnEERe Bd  Month in March was focussed
H on carrying out days of action.

b= LSS Sy T OREE B The feedback from the

Reducing crime through portnership and prevention : '4' - ‘ ‘g , i / : business Communi ty Was
excellent as was the support
from police forces and
businesses.

| Forces supported = 40

ess ==~ " Number of SaBA Days = 405
- N e Officers/staff involved = 2823
Arrests = 448
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Safer Business Action (SaBA) Days

A SaBA day is a good way to incorporate a number of business
crime activities into one operation

For more information see our website SaBA Days (nbcc.police.uk)

SAFER BUSINESS What is a Safer Business Action Day?

ACTION DAYS The objective of the day is to deliver a focussed
Safer Business Action (SaBA) Days is a operation with joint patrols, the targeted intervention
e : ; : of offenders and a range of crime prevention activity,
joint approach by police, business, private through:

security, Business Crime Reduction
Partnerships (BCRPs) and Business
Improvement Districts (BIDs) working

in partnership to focus resources into
designated location to create a significant
impact to reduce crime.

Working in collaboration to create awareness and
understanding of the crimes that affect business;

Demonstrating the importance of tackling crime to
protect and safeguard frontline staff;

Developing local, trusted relationships leaving a
legacy of partnership working.
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https://nbcc.police.uk/business-support/saba-days

The week will be supported by the ShopKind campaign, which will see

. many thousands of businesses highlight the issue of violence against
ShOpKlnd shop workers.

ShopKind has its own publicity pack available on the NBCC website -
Shopkind (nbcc.police.uk)

= - the voice of
What IS #ShopKlnd J'A-(:S local shops
Retail sector campaign to address abuse and violence against shopworkers by:

* Encouraging positive behaviour in stores
* Acknowledging the essential role of shopworkers
* Raising awareness about scale and impact of abuse and violence towards

shopworkers

o

. E—— . LN ‘tis the season

./ _‘ r ::; - = =_ < : A4 to #ShopKind
. S Wind

Co-ordinated by Hosted by Funded by

the voice of =, NATIONAL BUSINESS
local shops =" CRIME CENTRE

Reducing crime through partnership ond prevention
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https://nbcc.police.uk/index.php/business-support/shopkind/shopkind-webpage

Comms and Media support

Consider what media content and messaging you will plan for the
week. See below for some ideas:

B Video messages in support of targeting business crime
Raise awareness of the NBCC website and its guidance
ShopKind branding - Shopkind (nbcc.police.uk)

Utilise social media posts - #SaBaWeek

SaBA Communications Guidance

Safer Business Action Week Comms guidance
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https://nbcc.police.uk/index.php/business-support/shopkind/shopkind-webpage
https://nbcc.police.uk/images/2022/Business%20Support/SaBA%20Communications%20Guidance.pdf
https://gbr01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fnbcc.police.uk%2Findex.php%2Fnews%2Fnbcc-launches-national-safer-business-action-week-to-target-business-crime&data=05%7C01%7CPatrick.Holdaway%40cityoflondon.police.uk%7C623057b062434b4a257f08db8cf09072%7C9386af3d781b4bad85597170be76bad9%7C0%7C0%7C638258737061170986%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ShadvLBC2lIMEqZN7MYPywhqXCD%2FWMWiEBgBHf35XzA%3D&reserved=0

Supporting materials

B Training Videos - Shopworker Videos (nbcc.police.uk)
B Crime prevention guides for businesses - NBCC Guidance
B Guidance:

» How to report a crime

= Victim Support- employee framework

= Impact Statements for Business (ISBs)

= Reducing violence against shopworkers guide

= Ten principles of crime prevention to retail crime
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https://nbcc.police.uk/index.php/business-support/shopworker-videos
https://nbcc.police.uk/crime-prevention/crime-prevention-guides
https://nbcc.police.uk/index.php/crime-prevention/nbcc-guidance
https://nbcc.police.uk/index.php/crime-prevention/shopworker-safety/framework-for-employers
https://nbcc.police.uk/index.php/business-support/reporting-a-crime/impact-statement-for-business
https://nbcc.police.uk/index.php/crime-prevention/shopworker-safety/reducing-violence-against-staff-guide-launched
https://nbcc.police.uk/index.php/crime-prevention/business-security/tten-principles-of-crime-prevention-to-retail-crime

Thank you for your support

contact@nbcc.police.uk
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